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 Phosphorous in Urban Storm Water 
 Urban areas are 5.6% of 

lake watershed 

 Contribute 37% of total 
annual P load 

 Over 75% of P load is 
urban in some basins 

  Lawn and garden 
fertilizer a principal 
source of P in urban 
stormwater  

 

 

 



    

The Problem  

 In 1996, Vermont was one of three states 
with greater than 30% non-farm fertilizer 
use 

 2003:  60% of lawns tested statewide and 
76% of Chittenden County had an excess of 
phosphorous 



    

Why the Coalition?   
  Lots of activity – but not effective 

 Focus: Dispersed, uneven 

 Educators: lacked training, not fact based, 
redundant, unclear/unfocused messages  

 Methods:  output focus, no central 
information source;  

 Effectiveness: inefficient  (effort/cost per 
unit contact hour), ineffective (measurable 
behavior change)  



    

Green Lawn Coalition  

 Founded in 2002 

 Goal: Science based information and 
education on sustainable lawn care practices 

 Long Term Objective: Reduce inputs of 
fertilizer, pesticides and pathogens in 
developed areas to storm water runoff.   

  



    

???Near-Mid Term Objectives  
 Establish a coalition of existing groups 

 Community-level water quality data 

 Neighborhood-based  outreach  

 Facilitate towns - community group 
partnerships 

 Monitor water quality  

 

 



    

Strategies 
 Focus on phosphorous  

 Treat P fertilizer as a commercial product  

 Social marketing to understand consumer 
behavior, effect change 

 Regional scope and objectives 

 …but an “All outreach is local” focus  

 Science based, non-advocacy approach 

 Reach the decision makers 



    

 
Who to Target = Who Decides 

 Homeowners 

 Resident associations (condos, apartments)  

 Businesses and non-residential entities  

 Service providers 

 Municipalities  

 State and local officials:  elected and staff 



    

Homeowners: 
• Male, 29-45,  

• DIY 

 

• Drivers of behavior: 
• Cost  

• Ease of use 

• Outcome 

• Local water quality 

• “Fitting in” 



    

Factors Affecting Change of Practice 
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“Fitting In” 



    

BUT… 

High effort, cost to reach audience.  

 

Alternatives to direct education:   
 

 Empower outreach by local organizations  

 Design really effective Public Awareness  

 Point of sale education:  consumers and retailers 

 

 

 



    

Support outreach by local groups  
  We prepare them, they do the outreach 

 Training, demonstrations, materials, 
information, evaluations, website 



    

Public Awareness 
 Market research based 

 Professionally designed 

– PSAs  

– Posters and signs 

– Brochures 

 Lawn to Lake web page  

 Social media  

 



    

 http://www.youtube.com/watch?v=djooMR
OKQKI 

 

WEB PAGE   
for fact-base  
information  

http://www.youtube.com/watch?v=djooMROKQKI�
http://www.youtube.com/watch?v=djooMROKQKI�


    

Fact Sheets and Brochures  



    

Point of Sale Intervention  
 Sell the manager: 

Product available and   

 visible  

     Promote alternative 

product  

Consumer information: 

     Signs  

Train sales staff 

Fact sheets 

fact 

 



    

Associations, 
Businesses and 
Institutions  

• One  Decider 

• Contracted lawn 
care 

• Market No P to 
property managers  



    



    

Stewards and Friends 

Market:  One on one 
introduction  
Educate: manager  and/or 
owner 
Train: service providers 
Support: guidelines, web 
page, professional support 
 



    

Englesby Brook 

 Small (570 acres) 

 ~ 750 properties 

 73 non-residential 
properties (~131 ac.)  

 Non-residential lawn 
area ~80 ac.  

 



    

No P Adoption 

 29% adoption rate (20 of 73 properties) 
 

 59% (47 of 80 acres) of commercial lawn 
area in no P 3+ years after outreach 
 

 2 grounds care companies adopted no 
phosphorous/low input practices 

 



    

Assisting Towns 

 No phosphorous  in 
parks, schools 

 

 Satisfy public 
awareness 
requirement for 
stormwater  permits 



    

Service Providers 

 Education: Focus on bottom line, consumer 
demand  

 Training in low input, no phosphorous 
methods 

 Support adopters  



 Increasing regulation to control 
nutrients in stormwater 

 Rising costs of chemical fertilizer 
 More profit with organic/low input 

lawn care practices 
 New organic products and services to 

sell 
 Growing demand by aware 

consumers–”if you won’t someone else 
will.” 
 

The Future of Lawn Care 



What We Can Do For You 

 We provide the information to convert the 
consumers, landscapers provide the service 

 Small business management workshops to 
improve profits 

 Organic/Low Input practices training 
 IPM training 
 Tailored promotional materials  
 Applied research on the most appropriate 

successful practices 
 
 



    



    



    

Legislation  
 VT and NY: As of 

January 1 2012 use of 
phosphorous fertilizer 
restricted in both states 

 Exceptions: on new 
lawns or when a test 
shows a need 

 Does not affect 
fertilizer for agriculture 
or gardens.  



    

“The law …came in the wake of a campaign 
called “Don’t ‘P’ on your lawn”… ” Addison 

County Independent April 23, 2012 
May 5, 2012 

 
 

“ The “Don’t P “ campaign 
was the inspiration for this 
legislation…” Chair of the VT  

House Fish Wildlife and Water Resources 
Committee 



    

Not everyone was happy, 
though…. 

 “It came in the wake of a REPULSIVE 
ENVIRO-LUNATIC CAMPAIGN called « 
Don’t “P” On Your Lawn » which was 
organized by Lake Champlain 
Environmental-Terrorist-Organizations to 
MIS-INFORM home-owners against the 
use of phosphorus fertilizers…”   
 

 http://pesticidetruths.com, Motto “Fertilizer terror never ends”   

 

http://pesticidetruths.com/�
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