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Designing Successful Agritourism Experiences:
Spotlight on Australia

The webinar will begin at 7:00 a.m. Australian Eastern Daylight Time, 9:00 p.m.
Central European Time, and 3:00 p.m. Eastern Standard Time.

For technical difficulties and comments, feel free to type into the Chat Box at
any time.

Use the Q&A box to ask panelists questions.

Y] gp"rquvkpi " k pGxvgjto"geppgsHaleqommugity cah sge
your messages.

The session will be recorded. All registrants will receive an email with the link to
the recording.

Visit https://www.uvm.edu/vtrc/agritourism _-gatherings for the recording.
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Designing Successful Agritourism
Experiences: Spotlight on Australia

Panelists:

h Louise Freckelton, Owner of Highfield Farm and
Woodland & Kestrel Nest Ecohut Farmstay
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h Llnda TII Iman , M an ag I ng D”‘ector Of TI I ma Grou p Ru ral Photo by: Matt Beaver and Cootamundra-Gundagai Regional Council

Tourism Development Consultancy

Moderator:

Christine Dunton-Tinnus, Owner of NorthEast Experience

Responsible Travel Consultancy GLO BAL@
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Sign up to be part of GAN

The Global Agritourism Network welcomes all
stakeholders including farmers and agricultural
producers, researchers, educators, community planners,
government entities, agricultural service providers,
development organizations, tour operators, hospitality
operators, event planners, among others.

https://globalagritourismnetwork.org/
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POLL: Describe yourself

Farmer / Rancher

Service Provider / Extension
Non-profit

Government

Educator

Researcher

Tourism Professional
Business Owner / Manager

Other T type into chat
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Experience Design &
Value Drivers

Presenter: Linda Tillman, Tilma Group
Toowoomba, Queensland, Australia
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What challenges or risks have
you experienced or are most
concerned about?

@TheSIidoamust be 1 nstalled on every conS»lier


https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
https://www.slido.com/support/ppi/how-to-change-the-design
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My Family
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1. Why?

2. |Is the entire family on board
with the agritourism venture?

3. What role will each family
member play in agritourism?

My Fam | Iy What skills are available?

4. What do you want to achieve
from agritourism? Get specific
with goals and targets!

5. Are t her-gozanasy O
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1. What is special about my
farm?

2. What assets exist on my farm?

3. Are there any risks, hazardous
areas or no-go zones?

4. Accessibility

5. What authentic stories exist on
the farm?

6. What Is the essence of the
farm business? What do we do
best?

T I L M A timagroup.com.au ) @



1. What are the gaps and
opportunities locally?

2. What is the brand of your
destination?

3. What types of visitors love your
destination?

4. Who are emerging visitors?

5. Wh a't are visito
expectations?

6. Seasonality
/. Collaborative opportunities

T I L M A tilmagroup.com.au o®
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Four truffle vwggs

A
A Immersive sensory jour ey finding, unearthing, touching, grading,
~ tasting

R 1dentitv anchored in alnine terroir atithenticitv and bhotitiaiie <cale
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Why We Started & Navigating
. Hurdles

*

A Share the magic of truffle hunting—+ diversify farm | income
\ A Hurdles:regulations, educating guests, We,at‘her Ao staff

A Solutions: small premium groups, clear co }';j: unlcatlon
seasonled design pvT
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L essons Learned & Success
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Farming with Habitat Tour




Blrd Watchmg Tour
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Paddockto-Plate and Regional Produce



Protecting the ecologies of the night a
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Collaborationr First Nations Cultural Workshop




Collaborationr Spoon Carving Workshop



