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aŀƛƴ ŀŎǘƛǾƛǘƛŜǎ ƻŦ ǊǳǊŀƭ ǘƻǳǊƛǎƳ bDhΩǎ

ÅRepresent and lobby interests of rural tourism providers.

ÅPromote rural tourism among different stakeholders 

(local population, authorities, media, social media, travel agencies, experts, etc.).

ÅEducate of rural tourism providers (trainings, seminars, webinars, 

educational tours, festivals, conferences, tourism fairs, open doors day, etc.).

ÅDevelop Rural tourism product through innovations, creativities, self identities, 

environmental friendliness, accessibility, etc.

ÅProvide quality, standards, certification in rural tourism.

ÅDo marketing (websites, social media, magazines, professional fairs, press tours, 
mailing, etc.), international projects .

ÅDevelop cooperation, networking, teambuilding.



5ƛŦŦŜǊŜƴǘ ƛƴǎǘƛǘǳǘƛƻƴŀƭ ƭŜǾŜƭǎ ƻŦ bDhΩǎ ƛƴ ǊǳǊŀƭ ǘƻǳǊƛǎƳ

1. Global institutional level (Global Agritourism Network -
www.globalagritourismnetwork.org).

2. Interregional level (Eurogite ς European Federation of rural tourism, 28 
countries).

3. National institutional level (Rural/Agritourism national associations in 
independent countries).

4. Regional institutional level (different tourism clusters (Hungary, Belarus, Estonia, 
Romania, Ukraine, etc.), greenways (Belarus, Poland, Czechia, Hungary, Slovakia, 
etc.), thematic routes (all countries ).

5. Local institutional level (thematic villages (Poland, Ukraine), eco museums 
(Poland, Czechia, Belarus), local tourism public councils (Russia),  local tourism 
activity groups (Poland), festivals).



Å[ŀǘǾƛŀƴ /ƻǳƴǘǊȅ ¢ƻǳǊƛǎƳ !ǎǎƻŎƛŀǘƛƻƴ ά[ŀǳƪǳ /ŜƭƻǘŀƧǎέΣ мффоΦ

ÅtƻƭƛǎƘ CŜŘŜǊŀǘƛƻƴ ƻŦ wǳǊŀƭ ¢ƻǳǊƛǎƳ άDǳŜǎǘ CŀǊƳǎ άΣ мффсΦ

Å Union for Promotion of Rural Green Tourism in Ukraine, 1996.

Å Association of Tourist Farms of Slovenia, 1997.

Å Lithuania Association of Rural Tourism, 1997.

Å The National Association of Rural, Ecological and Cultural Tourism in Moldova, 2000.

Å Belarusian Association of Agro- and Ecotourism, 2002-2022.

Å Estonian Rural tourism association- Eesti Maaturism, 2002.

Å Rural Tour - European Federation of Rural Tourism, 2004.

Å National Association of Rural and Ecotourism of Russia, 2013.

Å Kazakh Association of Agro- and Rural Tourism , 2019.

Å Association of Agritourism Albania, 2022.

Å Azerbaijan Agritourism Association, 2023.

National Rural tourism Associations (National institutional level)



Belarusian Association of Agro and Ecotourism 
ά/ƻǳƴǘǊȅ 9ǎŎŀǇŜέ ƛǎ ƴƻƴ-profit organization 
established in 2002

Our goal is to develop the economic and social activity of rural 
population through tourism

greenways
40     international projects

seminars, trainings,
 webinars
  

15     international conferences

education and promotional 
materials500    members

1000

100

10

5 tourism clusters



Å We have united people through media and word of mouth officially registered - Belarusian Association 

Country Escape (BACE), 2002 

Å We have organised the First Agritourism Conference with participation of international experts , 2002

Å Developed together with governmental entities special law - Decree 318 of President about 

Agritourism development

Å Introduced together with Agroprombank special loan program for agritourism providers

Å Developed educational program (Laboratory of Rural tourism) for different levels 

      (basic, advanced, special topics)

Å Develop standards and certification system for rural tourism based on European experience

History of BACE for 20 years (typical for most Eastern European 
countries)



Å Developed regional tourism products based on local traditions (regional tourism clusters, greenways, 

festivals, touristic village, etc.).

Å Realised 40 projects and set up partnership with international rural tourism organisations.

Å Realised active marketing campaign based on integrated marketing communication concept.

Å  Issued 20 annual magazines, regular quoter newsletters, our own Youtube Channel, 15 international 

agritourism conferences, websites, instagram, Facebook page, etc.

Å Introduced different innovations and inspiring cases to our stakeholders. 

Å /ǊŜŀǘŜŘ ōǊŀƴŘ ά.ŜƭŀǊǳǎ ƛǎ ŀ ǊǳǊŀƭ ǘƻǳǊƛǎƳ ŎƻǳƴǘǊȅέΦ

History of BACE for 20 years (typical for most Eastern European 
countries)



Frequently Asked Questions

1. How did you start this organization?

2. How many people worked for the 

organization?

3. What was the structure of organization?

4. What was the budget for starting?

5. How would you manage to survive for 

20 years!



Where did funding come from?

1. Membership fee

2. Grants

3. International projects 

4. Volunteers work

5. Inkind 

6. Donations

7. Personal savings



2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Brest region 4 32 75 124 151 178 199 253 296 346 343 368 388 423 434 462 429

Vitebsk 
region

5 50 157 222 322 359 401 449 502 605 606 609 601 647 670 732 699

Gomel region 5 11 31 60 131 332 358 289 228 196 180 161 156 171 182 206 188

Grodno 
region

11 33 70 181 180 185 229 246 281 303 324 327 356 399 433 455 447

Minsk region 7 48 125 214 255 304 412 482 541 597 639 662 763 891 972 1054 1056

Mogilev 
region

2 14 16 75 208 218 176 162 189 216 187 192 209 229 245 245 224

Total 34 188 474 884 1247 1576 1775 1881 2037 2263 2279 2317 2473 2760 2936 3150 3043

Dynamics of homesteads growth  
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Stage 1. "Infrastructure and quantity"
(2002 - 2010)

Stage 2. "Tourism product and
partnership" (2011-2013)

Stage 3. "Creativity, Experience,
Innovation" (2014-2021)

Stage 4 "Legislative changes and
market restructuring" (2023)
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Main stages of rural tourism development in Belarus



Belarus took the first place in the category "Rural Tourism" according to the results of the annual voting conducted 
by the National Geographic Traveler Awards in 2016,2018

May 10-13, 2020

Has been canceled because of COVID-19



The main trends in Belarusian rural tourism

Ecological safetyYouth participation AccessibilityCreativity and innovation



Gastronomy Thematic festivalsCooperation with tour 
operators

Selling of farm products 
through farmsteads and in-

house production

The main trends in Belarusian rural tourism



How we understand Greenways in Belarus?

Five necessary Greenways elements

Greenways are heritage trails leading along green corridors - rivers, historic trade routes,natural corridors managed 

together with local people to protect their ecological function, bring tourism and recreational activities and promote 

healthy lifestyle and non-motorized transport means.

Greenways act as a catalyst for promoting sustainable development, conservation of resources and provide economic 

benefits for rural communities through increasing livelihood chances.

Åά.ŀŎƪōƻƴŜ ǘǊŀƛƭέ ŦƻǊ ƴƻƴ-motorized transport;

ÅNetwork of different thematic local trail/loops, belong to backbone trail;

ÅEco-tourism product based on local resources (natural and cultural heritage); 

ÅPartnership in region and travel coordinator; 

ÅLocal heritage initiatives.

Greenways as a regional institutional level of NGOs  

Each Greenway has its own identification system including name and logo.



DǊŜŜƴǿŀȅ ά±ƻƭƻȊƘƛƴ wƻǳǘǎέ



DǊŜŜƴǿŀȅ ά±ƻƭƻȊƘƛƴ wƻǳǘǎέ
Å based on informal networking between friends, relatives, neighbors and partners,

Å initiated by group of 20 active people - homestay owners, craftsmen, farmers, historians, representative of nature 
resorts, artist, musicians,

Å based on fundamental concept of greenways when tourists are moving through the landscape by non-motorise 
transport (walking, bicycling, paddling, horse riding), along leaner routs and visit sites of natural, historic and 
cultural significance, farmers and villagers,

Å ǇƭŀƴŜŘ ǘƻ ŘŜǎƛƎƴ ǘƘŜ ƛŘŜŀƭ ǾƛǎƛǘƻǊ ŜȄǇŜǊƛŜƴŎŜ ǿƘƛŎƘ ƘŜƭǇ ǘƻ ǘƻǳŎƘ ŀƭƭ ǾƛǎƛǘƻǊΩǎ ǎŜƴǎŜǎ ƛƴ ŀ ŘŜŜǇ ŀƴŘ ƳŜƳƻǊŀōƭŜ ǿŀȅ 
through interpretation,

Å formalisation and growth of this cluster  were connected with recently created NGO «Cooperative of Rural 
tourism development»,

Å the destination has received 60 000 tourists including 230 organised groups last year.





'ÒÅÅÎ×ÁÙ Ȭ6ÏÌÏÈÉÎÓËÙÅ ÒÏÕÔÓȭ 
(memorabilities) 

 



1. From farming to agritourism 
{ǘƻǊȅ ƻŦ ŦŀǊƳ ά±ƛƭƛȅŀ !ƎǊƻέ

Åcreated in 2003

Å1760 ha, 450 cows, 500 sheeps,

Åtwo shops for selling their products,

Åmini Zoo,

Åbig guesthouse,

Å festivals and other events,

Åculinary master classes

Å thematic tours, seminars, etc.

Some cases about rural tourism providers development



Construction of farmstead



800 goats , 100 ha of pasture, certified land, cheese production unit.

2. Adaptation farm for tourists 

DƻŀǘΩǎ CŀǊƳ ά[ƛǎŀΩǎ ŦŀǊƳέΥ





3. From hospitality - to farming.

The owner moved from Minsk with his family. 
They started from lodging, wedding, puppet 
theatre, and later - bread making school, 
farming - cereals, pasture, grass land.

Farmstead Hanka





Typical problem when you work together



Partnership is the best!



THANK YOU

+375 (29) 669-04-65

lera.greenbelarus@gmail.com @klitsounova

Valeria Klitsounova

valeria_klitsounova

www.globalagritourismnetwork.org


