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Work experience

2023¢ present- Global Agritourism network (since 2024 \Ymesident)

1999¢ 2024 - Associate professor of the Belarusian State University

2002¢2023-/ KIF ANB2YlYy 2F GKS . 2FNR 2F GKS . St NdzAAly |
1997¢ 2011- Director for excursion programs, Dudutkgurs travel agency

1992¢1997-5 ANBOG2NJ 2F LINA QI GS adzaSdzy 2F wdzN} t / dzf G dz2NB

Education

2013¢ 2014- Fulbright Scholarship in US, George Mason University (Nature and Culture Heritage Interpretation
2000¢ 2003- Professional Training in the Chartered Institute of Marketing, UK. Certificated Graduate in
Marketing.

1989- Upholding a thesis on environment issues (certified degree of Ph.D. in Agricultural Scimesm—G"
1976¢ 1981- Graduated from Belarusian State University, the Faculty of Geography.

Awards Tourism Development
2011- Awarded Bill Maynes Fellowship, Eurasia Foundation (Washington, USA). 'F':opngsctémfnti?n?m"s
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Books about rural tourism, greenways, ecotourism clusters, experience econOI T 2 2020 T
articlesand? ¢ 2 dzNA&A a Y 5 S @ SS$ogidtNafoyisi FrdmyCorhnudisin
uz /FTLAGFEAAY | F NRO2JSNROOD
N BB N BB BE BE @6 B @ B@ (o J0) @ @eE B @ @E . [ 4O B B L\ B 6 (o JO) B @
OO O O O3 O L RAL 08P PeePesa®esa Qe PeaPee




@ @ aBe ID Be e Be BE BE Il’]
@@ uﬂv =@ =@ ulc =@ @ @@ =@

al-)\y I-Ou)\@)\u)\Sé 2F NIXzNF £ G2dzNAay

Be Be Be (o]0 °Fﬂ ° (ORC) ae BE
iE.I. =@ @@ @ ea =@ =@ =@

A Represent and lobby interests of rural tourism providers.

A Promote rural tourism among different stakeholders

(local population, authorities, media, social media, travel agencies, experts, etc.).
A Educate of rural tourism providers (trainings, seminars, webinars,

educational tours, festivals, conferences, tourism fairs, open doors day, etc.).

A Develop Rural tourism product through innovations, creativities, self identities,
environmental friendliness, accessibility, etc.

A Provide quality, standards, certification in rural tourism.

A Do marketing (websites, social media, magazines, professional fairs, press tours,
mailing, etc.), international projects .

A Develop cooperation, networking, teambuilding.
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1. Global institutional level(Global Agritourism Network
www.globalagritourismnetwork.org).

2. Interregional level(Eurogitec European Federation of rural tourism, 28
countries).

3. National institutional level(Rural/Agritourism national associations in
Independent countries).

4. Regional institutional leve(different tourism clusters (Hungary, Belarus, Estonia,
Romania, Ukraine, etc.), greenways (Belarus, Poland, Czechia, Hungary, Slovakia,
etc.), thematic routes (all countries ).

5. Local institutional leve(thematic villages (Poland, Ukraine), eco museums
(Poland, Czechia, Belarus), local tourism public councils (Russia), local tourism
activity groups (Poland), festivals).
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National Rural tourism Assoc:|at|ons (National institutional level)
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A Union for Promotion of Rural Green Tourism in Ukraine, 1996

L : : AKALEMMA
A Association of Tourist Farms of Slovenia, 1997. CENTbCKOMO
: . . _ TYPU3MA g
A Lithuania Association of Rural Tourism, 1997. MAATURISM
A The National Association of Rural, Ecological and Cultural Tourism in Moldova, 2 O Ao,
A Belarusian Association of Agrand Ecotourism, 2002022. g\? § /ﬁ\ 7‘
A Estonian Rural tourism associatidfesti Maaturism, 2002. Ll elarusian Acsocition %, $
A Rural Tour European Federation of Rural Tourism, 2004. Celotajs "[g'ﬁ'fsg"
° .
A National Association of Rural and Ecotourism of Russia, 2013 canunvs, Qﬁo’w“i’e,b
& '»,
A Kazakh Association of Agend Rural Tourism , 2019. g/ ° %
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A Association of Agritourism Albania, 2022. gf,‘,&‘m AN=REC
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A Azerbaijan Agritourism Association, 2023
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BelarUS|an Association of Agro and Ecotourism
G/ 2dzy 0 NB 9 POfit drdBréizatibras Yy 2 Y
established in 2002

Our goal is to develop the economic and social activity of rural
population through tourism

500 members

100 education and promotional
materials

15 international conferences

10 greenways

5 tourism clusters

40 international projects
seminars, trainings,
1000 webinars
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History of BACE for 20 years (typical for most Eastern European @ s s

«COUNTRY ESCAPE»
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We haveunited peoplethroughmediaandword of mouth officiallyregistered- BelarusiamAssociation
Country Escape (BACE), 2002

We haveorganisedhe FirstAgritourismConferencewvith participationof internationalexperts, 2002
Developedogetherwith governmentakentities speciallaw - Decree318 of Presidentabou
Agritourismdevelopment | |
Introducedtogetherwith Agroprombankspecialloan programfor agritourismprovider &

Developededucationalprogram(Laboratoryof Ruraltourism) for different levels

(basig advancecdspecialtopics)

Developstandardsandcertificationsystemfor rural tourism basedon Europearexperience

AABOPATOPHR

CEABCKOTO TYPH3IMA
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History of BACE for 20 years (typical for most Eastern European %g “OTASI S AEPESHEs

BELARUSIAN ASSOCIATION
«COUNTRY ESCAPE»

countries) v
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A Developed regional tourism products based on local traditions (regional tourism clusters, greenways
festivals, touristic village, etc.).

A Realised 40 projects and set up partnership with international rural tourism organisations.

To

Realised active marketing campaign based on integrated marketing communication concept.

A Issued 20 annual magazines, regular quoter newsletters, our own Youtube Channel, 15 internationz
agritourism conferences, websites, instagram, Facebook page, etc.

A Introduced different innovations and inspiring cases to our stakeholders.
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Frequently Asked Questions

llllllllll —

1. How did you start this organization? —— ERRSM RN

2. How many people worked for the et L.
organization?

3. What was the structure of organization

4. What was the budget for starting?

5. How would you manage to survive for

20 years!
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Where did funding come from?

S o’u n
USAID Y, polska pomoc
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“** Baltic Sea Region URM

Eeponeiickas Komuccus

Programme 2007-2013 S TEMPU S

Donations 5N |
o B
Personal savings . @’QJ% ROARE P °‘

FOUNDATION i EURASIA FOUNDATION

S

. Grants

International projects mﬂ

Membership fee )

. Volunteers work
Inkind
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2006 | 2007 | 2008 | 2009 | 2010| 2011| 2012| 2013| 2014 | 2015| 2016| 2017 | 2018| 2019 | 2020 | 2021 | 2022

Brestregion 4 32 75 124 151 | 178 | 199 | 253 | 296 | 346 | 343 | 368 | 388 | 423 | 434 | 462 | 429

Vitebsk

region 5 50 157 222 322 | 359 | 401 | 449 | 502 | 605 | 606 | 609 | 601 | 647 | 670 | 732 | 699

Gomelregion| 5 11 31 60 131 | 332 | 358 | 289 | 228 | 196 | 180 | 161 | 156 | 171 | 182 | 206 | 188

Grodno

region 1% 33 70 181 180 | 185 | 229 | 246 | 281 | 303 | 324 | 327 | 356 | 399 | 433 | 455 | 447

Minskregion 7 48 125 214 255 | 304 | 412 | 482 | 541 | 597 | 639 | 662 | 763 | 891 | 972 | 1054 | 1056

Mogilev

region 2 14 16 75 208 | 218 | 176 | 162 | 189 | 216 | 187 | 192 | 209 | 229 | 245 | 245 | 224

Total 34 188 474 884 | 1247 | 1576 | 1775 | 1881 | 2037 | 2263 | 2279 | 2317 | 2473 | 2760 | 2936 | 3150 | 3043
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mmm Belarusian tourists Tourists of other countries  =—e=Number of tourists in Belarusian homesteads

Numberof tourists in Belarusianhomesteads
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Main stages of rural tourism development In Belarus

3500

3043in 2022 2023
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2000 1881in 2013
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1247in 2010

1000

Number of farmsteads in Belarus

500

0
Stage 1. "Infrastructure and quantity" Stage 2. "Tourism product and Stage 3. "Creativity, Experience,  Stage 4 "Legislative changes and
(2002 - 2010) partnership” (2011-2013) Innovation" (2014-2021) market restructuring” (2023)
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TRAVELER
AWARDS
NATIONAL
TRAVELER 2018
AWARDS

Natlonal Geographlc
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Belarus took the first place In the category "Rural Tourism" according to the results of the annual voting conduct
by the National Geographic Traveler Awards in 2016,2018

Has been canceled because of COXYD

2 *
BELARUS 2020
UNWTO FORUM ON TOURISM AND RURAL DEVELOPMENT:
BUILDING BETTER LIVES FOR LOCAL COMMUNITIES

May 10-13, 2020
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The main trends In Belarusian rural tourism

Creativity and innovation Youth participation Ecological safety Accessibility
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The main trends in Belarusian rural tourism

Gastronomy Cooperation with tour Thematic festivals Selling of farm products
operators through farmsteads and in
house production
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Greenways as a regional institutional Ievel of NGOs

How we understand Greenways in Belarus?
Greenwaysare heritage trails leading along green corridorsers, historic trade routes,natural corridors managed
together with local people to protect their ecological function, bring tourism and recreational activities and promote

healthy lifestyle and nomotorized transport means.

Greenwaysact as a catalyst for promoting sustainable development, conservation of resources and provide economi

benefits for rural communities through increasing livelihood chances.

Five necessary Greenways elements

Ada. I 0102y S indidrizetl tanspat;NJ y 2 Y
A Network of different thematic local trail/loops, belong to backbone trail;
A Ecotourism product based on local resources (natural and cultural heritage);

3GNEHDIS WNIXI DENAPYCI
3ENEHDIE MAPWPYTH DENAPYCU

GREENWAYS IN 36@
A Partnership in region and travel coordinator; W

A Local heritage initiatives.

Each Greenway has its own identification system includarge and logo.
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based on informal networking between friends, relatives, neighbors and partners,

initiated by group of 20 active peopldhomestay owners, craftsmen, farmers, historians, representative of nature
resorts, artist, musicians,

based on fundamental concept of greenways when tourists are moving through the landscape-toptooise
transport (walking, bicycling, paddling, horse riding), along leaner routs and visit sites of natural, historic and
cultural significance, farmers and villagers,

LI I ySR (G2 RSaArday GKS ARSIt GAaAld2NI SELISNASYOS 4KA
through interpretation,

formalisation and growth of this cluster were connected with recently created NGO «Cooperative of Rural
tourism development»,

the destination has received 60 000 tourists including 230 organised groups last year.
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Some cases about rural tourism providers development

1. I,:rom farming to agritourism

fU2NE 2F FTIN)NY azxzAt Ael I I NP €
Acreatedin 2003 A bigguesthouse,
A1760ha,450cows,500sheeps, A festivalsandother events,
Atwo shopsfor sellingtheir products, A culinarymasterclasses

Amini Zoo, A thematictours, seminarsetc.
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Construction of farmstead
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AAK 2. Adaptation farm for tourists ‘ = \E
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depmepckoe xo3siicing
800 goats , 100 ha of pasture, certified land, cheese production unit.

Mei npounssogum
SKOJIOrUYECKU YUCTBIE MPOAYKTHI,
. BNna330poBbsa u M3bICKAHHOIO Y/0BONBCTBUA

1 h HaWWX KNUEHTOB.

d)epme pop.yKTbl
Ans 3p0poBbs
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[ Organic X
% Standard I0AS

UA-BI0-108

Ne 14-0190-03

i DAK, FARM ENTERPRIST, TIAVLOVO V
v K(®)X «/1AK», 1, TABA080, JEER

2 DAK, FARM ENTERPRISE, T1IAVLOVO VILLAGE
K(®)X «/IAK, 2, TH0m0, umuicii p

FQUIVALENT EUROPEAN UNION ORCANIC PRODUCTION & PROCESSING STANDARD FOR THIRD COUNTRIES

CTAHAAPTY OPFAIHUECKOFO NPOHIBOACTBA W NEPEPAEOTKN AN TPETHHX CTPAN PARNOZHAUHLIR
CTAHAAPTY EBPONEACKOIO COI03A

Certified Activity: Organic Agricultural Production
Cepmudiuyupoaanias desmeaunocmy:  POA3BOACTAO OPrANAYECKOR C.-X. NPOAYKUMK

Product Groups and Guality: / Bud npodysyus u Kaecmao:

Pea, oats, radish(raphanus), alfalfa, cabbage, red beet, carrot
OPOX, DBEC, PEALKA MACAWYNAR, NOUTPHA, KANYCTa, COEKND
CTONORAR, MOPKOBYL
plant PRODUCTS IN-CONVERSION
NPOAYKUMSA pacranuancyicTaa NEPEXOAHOIO
NEPUONA

nt products ORGANIC
3 OPIAHNMECKAR

Permanent grasses
MHOIONRTHAE TRal

i case they meet the f00d safety parameturs in accordance with the sanitary, phytesanitary and veterinary nationat
$1CH CRTANWVECKOR P YCAORNN COOTBITETIN IONAJITENRM (DOAIDANCTBENNON ORIOMINICT U LOUINEIL 1
o ,. wop

Data ot inspaction(s). Date of icsuing of Cortffisifie
Aara sucnosumun(#): :
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3. From hospitality- to farming.
Farmstead Hanka

The owner moved from Minsk with his family.
They started from lodging, wedding, puppet B
theatre, and later bread making school,
farming- cereals, pasture, grass land.
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Typical problem when you work together
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Partnership iIs the best!
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THANKYOU

www.globalagritourismnetwork.org

@ +375 (29) 6694-65 Valeria Klitsounova

M lera.greenbelarus@gmail.com -@klitsounova
4 valeria_klitsounova
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