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Objective


 


 


To obtain a challenging data scientist position in a dynamic and innovative organization where I can use


 


my technical and 


analytical skills


.


 


 


Experience


 


 


FlueroGen


 


|


 


Data Scientist


 


 


20XX 


–


 


20XX


 


·


 


Increased customer retention by 20%


 


·


 


Reduced fraudulent charges by 50%


 


·


 


Improved product recommendations


 


and


 


increased sales


 


·


 


Drove business decisions


 


and


 


reduced 


operational costs


 


 


Pantheros Labs


 


|


 


Junior Data Scientist


 


20XX 


–


 


20XX


 


·


 


Cleaned and preprocessed data


 


·


 


Conducted statistical tests for decision support


 


·


 


Developed machine learning models for prediction


 


·


 


Collaborated on A/B tests, increased 


click


-


through


 


 


Education


 


 


Jasper University, MS Data Science


 


20XX


 


Major: Data Science
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Minor: Machine Learning


 


 


Bellows College, BS Mathematics


 


20XX


 


Major: Mathematics
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Minor: Computer Science


 


 


Skills & abilities
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Management
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Pro


blem solving
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Communication


 


·


 


Leadership
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