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Foreword

Fuel is a scarce and expensive resource that is imported to Saint Lucia.  This causes an extreme trade deficit for the country, and because of the monopoly of LUCELEC, the costs are passed on to the consumers.  This project has two purposes: to promote the use of compact fluorescent energy saver light bulbs (CFLs) as well as educate the St. Lucian public through a public service announcement (PSA) about the importance and benefits of adopting energy efficient practices.

Objectives


The first objective of this project is to engage in consumer research.  This will be done through a survey.  The survey that has been made with the help of Thomas DeSisto from the Center for Rural Studies, at the University of Vermont will gather information about how many people know what energy efficiency is, whether they use CFLs, and how much they are willing to pay for the bulbs.  


Our next objective is to promote the use of CFLs through a coupon distribution system.  Every St. Lucian resident who completes a survey will be given a coupon to one of the stores participating in this project for a discount of anywhere from ten percent off, all the way up to a free bulb.  The coupons are valid until January 30, 2007, and based on the redemption rates, we will be able to analyze how much consumers are willing to pay for a high quality CFL.


Lastly, the group will promote CFLs through consumer education, specifically through a PSA.  While on the island the group filmed a resident who switched from incandescent bulbs to CFL bulbs, and saved on her electric bill.  There is also commentary from an electrical engineer from Sir Arthur Lewis Community College about the benefits of CFL bulbs.

Background Work

Literature Review:

Our world has limited resources.  Over time, as the prices of fuel have gone up the environmental impacts of consumer energy consumption have been detrimental.  One group that was developed to promote information on energy efficiency is the World Energy Efficiency Association (WEEA).  Their mission statement is: “WEEA has been formed to (1) serve as a clearinghouse for information on energy efficiency programs, technologies and measures, (2) disseminate this information worldwide, and (3) publicize international cooperation efforts in energy efficiency” (weea.org, 2006).


Small island developing countries, like St. Lucia, are often mostly or completely dependent on outside resources such as diesel fuel as their energy source.  This type of dependency is very risky, because of transportation and weather unpredictability, as well as the high diesel prices which only continue to rise.  As nations are spending more and more on outside fuel sources, it means that they are diverting monetary resources away from other important funds such as health and education.  In order to implement a successful project to help solve these issues there are multiple aspects that should be thought about and addressed.  They include:

· Participatory appraisal methods
· Partnerships with local and regional organizations
· Assessment of local resources including human resource capabilities
· Assessment of the most appropriate technology for local conditions
· Training/education at all levels
· Establishment of sustainable infrastructures
· Good quality installation, operation, and maintenance support services
· Project assessment and follow-up
The St. Lucian government has worked on a National Energy Plan for the island.  Some of the points include adequate energy supplies in order to sustain economic development, a stable, reliable, and secure energy supply, energy efficiency and conservation, investment in energy, and projection for the local and global environments.  In Judith Ephraim’s presentation Energy Development in St. Lucia: Challenges and Opportunities, she explains some of what the island of St. Lucia is working towards in terms if energy development.  The goal for 2010 diesel fuel consumption is a 35% reduction which translates to 392,823 barrels compared to the 2005 amount of 436,579 barrels.  There is also a 2010 goal of having renewable energy account for 20% of the islands energy consumption.  Since there is total dependence on diesel-powered generators, alternatives are being sought in order to reduce consumption.  In St. Lucia there is an annual Energy Efficiency Awareness Week, support of an ESCO (Energy Service Company), energy efficiency projects with NGOs and other partners, as well as research and development into alternative energy resources.  In her presentation Ephraim points out some of the opportunities with in the energy sector, these include rising prices leading to looking harder into alternatives, increased awareness about energy efficiency, and research into indigenous resources like geothermal and wind.

According to Dincer and Rosen, “since all energy resources lead to some environmental impact, it is reasonable to suggest that some (not all) of the concerns regarding the limitations imposed on sustainable development by environmental emissions and their negative impacts can be in part overcome through increased energy efficiency.”  We hope to increase energy efficiency in St. Lucia through promoting the use of compact fluorescent light (CFL) bulbs in order to decrease the dependency on fossil fuel use for energy.  We hope to educate the St. Lucian citizens regarding the contents of this article and the importance of the practices of energy efficient behavior.

CFL bulbs are energy efficient bulbs that consume four to five times less energy than the conventional incandescent bulbs.  This could make a large difference in the energy costs of individual consumers by reducing the amount of consumed electricity as a result of lighting.  LUCELEC (2005) cites the average monthly savings for individual homes as being around $20 a month.  They also point out that lighting makes up around 20% of domestic electricity consumption, which shows what a large impact the change to CFL bulbs will make to St. Lucian energy consumption.

Another goal of our project is to incorporate education through a public service announcement (PSA) specifically related to energy efficiency through the use of CFL bulbs.  We believe this will be an effective method of not only educating but also influencing consumer behavior.  According to Bator and Cialdini (2000) PSAs hold an advantage in influencing behavior “due in part to their ability to efficiently and repeatedly penetrate a large target population.”  Last year’s survey concluded that the top source of information for consumers about energy efficiency acme from television, with 54% of the survey respondents being informed when watching television versus only 22% who found their information in the newspaper.

We are using the Program Design of a how-to guide to derive our plan of attack before filming and airing our PSA.  Some steps that we feel are useful include:

· Establishment of an evaluation plan

· Identification of consumer purchasing decisions, and what influences these decisions

· Identify target audience

· Determine message: keep it simple and catchy

· Clearly identify benefits to consumer

· Determine the best approach to target a diverse audience

· Develop partnerships with those who are already established and trusted in the community

· Develop partnerships with business(es) that benefit

The guide also is useful in identifying the resources needed to make a successful PSA, as well as pinpoints some of the barriers and potential solutions.  Lastly the guide offers suggestions to make the PSA a success, such as involving local retail outlets of CFL bulbs in the community to work as a secondary information source of energy efficiency after the PSA has aired.


We plan to address St. Lucia’s broader energy consumption issues by education, specifically by making a PSA about the benefits of using CFL bulbs.  We also plan on making a new survey focusing on issues such as education levels of consumers and knowledge about energy efficiency, which will be complimented with a coupon distribution.  Through this coupon distribution we will try to determine the actual price consumers will pay for a CFL bulb so that the government and local hardware stores know the price consumers place on energy efficiency.

Project Partners:

Contact: Mr. Richard Johnson of Johnson’s Hardware Store – Castries agreed to work with the group by redeeming and keeping track of the coupons.  Surveys were conducted outside of this Hardware store.

758 452 6026 (fax)

758 452 2392 (phone)

www.johnsons_hardware.com
Contact: Mr. Norman Johnson of Johnson’s Hardware Store – Rodney Bay agreed to redeem coupons in conjunction with his father, Mr. Richard Johnson.

758 452 0299 (phone)

Contact: Mr. Desmond Du Boulay of Du Boulay’s Building Supplies- Soufriere agreed to redeem coupons and keep track of them and on January 31, 2007 return the coupons to us in order for us to track our data.

758 459 5677 (office/store)

758 484 3472 (cell)

desmondd@candw.lc
Contact: John Worrell St. Louis, Information Officer of the Ministry of Agriculture, Forestry, and Fisheries spoke with the Ministry of Consumer Affairs to assure the group a spot on national television for the Public Service Announcement.

758 452 2526 (phone)

information@slumaffe.org
Contact: Philip McClauren, Ministry of Commerce, Director of Consumer Affairs.  Philip helped us with our PSA.  He offered helpful suggestions as to its content, and helped us to find Lindsley Philbert, an electrical engineer to speak on film.
consumeraffairs@candw.lc
pmc_clauren@hotmail.com
pmc_clauren@yahoo.com
Contact: Fabian Jules of the Ministry of Agriculture, Forestry, and Fisheries filmed a portion of the public service announcement we created.

758 286 9662 (phone)

fabianjules@hotmail.com
Contact: Guillaume Simon, Information Assistant of the Ministry of Consumer Affairs was contacted in order for the PSA to get a free spot on television.

758 468 4231 (phone)

Contact: Lindsley Philbert, Assistant Lecturer, Sir Arthur Lewis Community College.  Lindsley was a great help to us in making the PSA.  Along with being an assistant lecturer at Sir Arthur Lewis Community College, he is an electrical engineer.  During our timein St. Lucia he was kind enough to speak on film about the benefits of adopting an energy efficient lifestyle.

758 720 6245

lphibert@salcc.edu.lc
Contact: Builder’s Choice Limited agreed to redeem coupons and let us survey in front of their store.

758 454 9655 (phone)

758 454 8088 (fax)

builders_choice@hotmail.com
vitalisk@candw.lc
Previous Work:

This is the third year of the University of Vermont Saint Lucia Energy Efficiency 
Project.  Our group is working to influence government policy and promote positive change in consumer behavior through a survey of Saint Lucian consumers regarding energy efficiency, with a focus on compact fluorescent light bulbs.

The roots of the Energy Efficiency Project exist in a series of interviews conducted by University of Vermont Students in Saint Lucia in January of 2005.  Interviews and discussions were set up with hotel administrators to talk about energy efficiency.  Since then, other researchers and NGO groups have taken it upon themselves to continue working with hotel owners and staff, including hosting a major training in Soufriere in 2005 to promote energy efficient hotel operating practices (Reynolds et al., 2006a, 2006b).
In 2006 another group of UVM students sought to investigate the issue of energy 
efficiency in Saint Lucia, but this time the focus moved away from the hospitality sector 
to address the consumers and business owners of Saint Lucia.  Activities of the 2006 
Energy Efficiency Group included an island-wide promotion of compact fluorescent light 
bulbs, and a distribution of pamphlets showing how changing to CFL bulbs would increase energy efficiency and cut down on electric bills versus standard incandescent light bulbs.  The campaign also included conducting a small number of consumer surveys designed to find out how much consumers knew - if anything - about energy efficiency.  Questions were asked regarding whether or not consumers were familiar with CFL bulbs and other energy-saving products, as well as if they knew where to purchase them.  Finally, consumers were asked where and how they had heard about energy efficiency (television, radio, newspaper). The aim of the study was to assess current levels of understanding regarding compact fluorescent technology and determine which methods would be most effective in teaching Saint Lucian consumers more about energy efficiency.

With the help of Saint Lucian Project Partners as well as local hardware stores, a small CFL bulb distribution complemented the research component of the project.  A small-scale pilot studying the redemption rates of coupons offering discount rates of 10% and 20% off the purchase of CFL bulbs was also conducted.  Although this coupon-based research had very low redemption rates (indicating that much higher levels of subsidy are needed to promote CFL purchases by Saint Lucian consumers), the 2006 Energy Efficiency survey nevertheless offered valuable background data crucial for the design of the current study.  This year’s project aims to do a large-scale coupon study along with new surveys in order to determine what kind of subsides are needed to promote widespread CFL use among Saint Lucian consumers (Reynolds et al., 2006a). 

Work in St. Lucia

We completed 535 surveys in Castries, Rodney Bay, Soufriere, and Vieux Fort from January 4-10, 2007. The surveys were done in a personal intercept style.  These areas were targeted, because they represent both rural and urban demographics.  Surveys were conducted outside of hardware stores in all of the areas to target consumers. In Soufriere and Vieux Fort surveys were also conducted in the town area as well as in front of the hardware store, because there was very little consumer traffic outside of the stores at the time our group was able to be there.


An oral survey was administered by group members.  The surveys took about five minutes on average to complete.  The survey included questions about consumers’ knowledge of issues related to energy efficiency, energy efficient product use, willingness to pay for energy efficient compact fluorescent light bulbs, and demographics.  The incentive, for those who completed the survey was a discount coupon randomly given for a reduced price, or free compact fluorescent light bulb.

Each day after data collection, the data was entered into a computer spreadsheet.  The spreadsheet was designed before arrival in Saint Lucia and the perfected while there.  The data was transferred from the spreadsheet into SPSS (Statistical Package for the Social Sciences).  The results of this analysis can be found in the Results and Implications section.

The educational components of the project consisted of a brochure, a poster, and the creation of the Public Service Announcement.  Every person who completed a survey received an informational brochure about energy-saver CFL light bulbs.  The brochure was designed by Byron Murray, a member or the 2005-2006 Energy Efficiency group.  However, our group updated the brochure this year, because it did not contain information about the small amount of mercury in compact fluorescent bulbs.  We hung up a large scale version of the brochure for consumers to read in survey locations.


Footage for the public service announcement was filmed in Saint Lucia.  The footage compiled contains a local woman who saw a decrease in her energy bill after replacing 4/8 of her regular (incandescent) bulbs with energy-saver (compact fluorescent) bulbs.  The second component of the filming was of an electrical engineer, Lindsley Philbert explaining some benefits of using energy-saver bulbs.  By making this public service announcement, we will be helping raise awareness of  the environmental and economic benefits, of energy-saver CFL light bulbs.

Our time in Saint Lucia concluded with a presentation to the Ministries.  The presentation included information about why this project is important, some findings of the data we collected, and recommendations about what could be done in the future.

Results and Implications


This year the Energy Efficiency group surveyed in Rodney Bay, Castries, Vieux Fort, and Soufriere from January 4-10, 2007.   From this survey we are able to see trends in knowledge of those surveyed according both location of the survey and the residency of those surveyed.  The barriers that St. Lucians face in purchasing energy efficient appliances and light bulbs were also a major categories of the questions in the survey.  The coupon distribution system was also a major part of this project, but because the coupons do not expire until January 30, we will only have preliminary results.  Lastly, this section will look at the prices that consumers are actually willing to pay for a CFL bulb.

Knowledge:

Nearly 63% of those surveyed claimed to have heard of the term energy efficiency before.  Of those people, 85% gave an accurate answer when asked to explain the term.  Of the four locations where we did our surveying, we found that in both Castries and Rodney Bay over 60% of people surveyed had heard of the term energy efficiency (63% and 72% respectively), while in Soufriere and Vieux Fort less than 55% had.
  This information was broken down even further to show residents’ knowledge based on where they live.  Shown in the table below are the numbers of people surveyed from different towns and how many of those people had heard of the term “energy efficiency."
Table 1:  Heard of Energy Efficiency by place residence

	
	Anse-le-Raye
	Canaries
	Castries
	Choiseul
	Dennery
	Gros Islet
	Laborie
	Micoud
	Soufriere
	Vieux Fort

	# surveyed
	5
	4
	118
	7
	23
	66
	5
	19
	21
	25

	% aware of energy efficiency
	29.4%
	50.0%
	66.3%
	46.7%
	71.9%
	75.9%
	50.0%
	67.9%
	47.7%
	52.1%


Another task we had is to find out where exactly St. Lucians are hearing about energy efficiency.  The survey broke this down into different categories in which the respondent answered yes or no.  The categories included television, friends and family (word of mouth), radio, magazines, newspapers, school, energy week, and in the mail.  We found that television was the major source of information in St. Lucia.  This makes the Energy efficiency group hopeful that our PSA will be seen by many St. Lucians residents. Below is a graph that illustrates how the different sources of information compare to each other.
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Although there were high numbers of residents who responded to the survey who were aware of what energy efficiency means, we were curious to find out how many actually knew the difference between a regular incandescent bulb and an energy-saving CFL bulb.  Below is a table of those surveyed who knew the difference between an incandescent and a CFL bulb:

Table 2:  Know difference between cfl & incandescent by place of residence

	
	Anse-le-Raye
	Canaries
	Castries
	Choiseul
	Dennery
	Gros Islet
	Laborie
	Micoud
	Soufriere
	Vieux Fort

	# surveyed
	6
	3
	83
	6
	20
	43
	3
	11
	19
	21

	% who know the difference
	85.7%
	100.0%
	84.7%
	75.0%
	100.0%
	76.8%
	60.0%
	84.6%
	82.6%
	77.8%


Barriers:

[image: image9..pict]In comparison to last year’s results, cost and lack of knowledge are still the main reasons why people are not buying energy-saver CFL bulbs.  Availability, though, has become less of a problem going from 12% last year to 3% of respondents this year.  A new category has also emerged, there are now 10% of people who believe there are no barriers to buying CFLs.  

Although 10% of respondents now claim that there are no barriers to buying CFLs, the two major barriers are still cost and lack of knowledge.  This information let us know that our project is needed on the island, seeing as we are addressing both of these issues, through the coupon distribution and the PSA.

Coupon Distribution:

Before we left St. Lucia we were able to collect twenty three redeemed coupons. Eight of those redeemed were for 90% off the price of a CFL bulb.  There were six 75% off coupons, seven 50% off one 25% off, and one 10% off.  We expect that this trend will continue, with the larger discounts having the highest redemption rates.

Figure 1: 

                   
[image: image2]
Willingness to Pay:

On average we found that males are willing to pay EC$10.40 per bulb, and females are willing to pay EC$11.17 per bulb. When comparing willingness to pay with education levels in the household we found that consumers will pay an average of EC$11 per bulb regardless of how much schooling they have had.  However, those surveyed who had no schooling whatsoever were only willing to pay EC$7.50 per bulb.

535 surveys were taken from January 4th through January 10th in Castries, Rodney Bay, Soufriere, and Vieux Fort.  This survey shows that the general price people are willing to pay for energy-saver light bulbs is EC$10, which is an increase in the price people were willing to pay from last year’s results, which was EC$5.50.  In terms of education and energy-saver bulb use, households with a secondary school education or better are far more likely to use energy-saver bulbs than those who have not been to school or only have a primary school education.  Looking at income and CFL usage shows that those who earn over EC$1000 are more likely to use CFLs than those who earn less than that.  Below is a graph illustrating a household’s income, and the price they are willing to pay for a CFL.

Household Income and Amount Willing to Pay

[image: image3]
What we found to very surprising is that there is no correlation between income level and willingness to pay.

Conclusions:

We found that generally, St. Lucians have a positive attitude toward CFLs.  Almost everyone that was surveyed seemed interested in the topic and we eager to learn about what they have to offer.  We were also happy to see that education is positively related to a consumer’s willingness to pay more for CFLs, and the more people are educated the higher their willingness to pay.  This hopefully means that our PSA will help in encouraging consumers to purchase high quality bulbs.  The issue of energy use on the island of St. Lucia is a major concern.  The use of CFL bulbs is not only beneficial to the global environment, but the local people as well.  The less St. Lucia is dependent on fossil fuels for energy, the less the government will have to pay to import it, and the less the residents will have to pay for energy in their homes.
Recommendations


Continuing to increase public awareness about energy efficiency in St. Lucia is our main recommendation for next year's group.  This year’s survey results have shown that education was one of the main barriers to purchasing energy efficient light bulbs, with 34% of those surveyed reporting lack of knowledge as the biggest barrier to purchasing energy efficient light bulbs in St. Lucia.  We recommend that next year’s group continue to educate the St. Lucian population of the benefits of adopting energy efficient practices. We propose they promote education through television public service announcements, radio broadcasts and small scale workshops; stressing not only the individual economic benefits, but the environmental benefits to the country as a whole.

Since our survey results also indicated that consumers are generally not aware of energy efficient appliances, we believe it would be beneficial to do an analysis of available energy efficient appliances and consumer's knowledge of them through further survey research.  It would also be beneficial to broaden the educational scope of project from this year’s focus on educating of the benefits of  the use of energy efficient light bulbs, to concentrating more next year in educating the public about the benefits of using energy efficient appliances as well. 
Educating the public on the importance of using energy efficient light bulbs and energy efficient appliances could be done on the large scale through the creation of another public service announcement to be aired on television. Creating a radio broadcast to educate the public and promote the use of these practices would also be effective in reaching a mass audience.

Small scale group workshops to promote energy efficient practices would also be an effective way to reach the St. Lucian public, according to Desmond from Du Boulay’s hardware store in Soufreire. Working on developing educational materials that could be presented before St. Lucian citizens is another potential project idea for future groups.   

Appendix A: Survey

Energy Efficiency Awareness Study: St. Lucia

	Location:

Date:


Instructions: Proceed through the survey one question at a time. Follow the instructions as you go. Respond to the questions by placing a check in the appropriate box or carefully printing your answer.
Section I- Energy Awareness
1. Have you heard the term “energy efficiency?”


1□Yes 


2□No


3□Don’t know
Instructions: If Question 1 is yes, continue with Question 2; if no, skip to Question 4.

2. In your own words, what does the term “energy efficiency” mean?

	


	3. Where have you heard about energy efficiency? Check all that apply.



	a. Radio
	1□Yes 

0□No

	b. Television
	1□Yes 

0□No

	c. Newspaper
	1□Yes 

0□No

	d. Magazine
	1□Yes 

0□No

	e. Friend/family
	1□Yes 

0□No

	f. School
	1□Yes 

0□No

	g. Mail
	1□Yes 

0□No

	h. Internet
	1□Yes 

0□No

	h. Energy Week
	1□Yes 

0□No




Section II- Light Bulbs

4. Who in your households makes the decision of which light bulbs to purchase?


1□Myself


2□My spouse


3□My child


4□My mother or father


3□Other
Instructions: Point to the proper image as you ask Questions 5 & 6.

	Image A

[image: image4.jpg]



	5. Approximately, how many of these light bulbs do you use in your home?

 ____________



	Image B

[image: image5.jpg]
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	6. Approximately, how many of these light bulbs do you use in your home?

 ____________



	Image C
[image: image7.png]



	7. Approximately, how many of these light bulbs do you use in your home?

 ____________




8. When was the last time that your household purchased one or more light bulbs? ___________











               month, year

9. Where was the last bulb in your household purchased?


1□Hardware store


2□Grocery store


3□COURTS


4□OTHER

      


5□Don’t know

9a. Please specify store name: __________________________

10. Was the last bulb purchased in your household an “energy-saver” CFL light bulb?

1□Yes 


2□No


3□Don’t know

Instructions: Direct the respondent to look at images A, B & C.

11. Which type of light bulb was it? 

1□Image A


2□Image B


3□Image C


4□Don’t know

12. Approximately how much did you/your household pay for it?

$ ________.________  (in St. Lucian currency)

13. Do you know the difference between incandescent and “energy-saver” CFL bulbs? 

1□Yes 


2□No


3□Don’t know

Instructions: If Question 13 is yes, continue with Question 14; if no, skip to Question 15.

14. In your own words, what is the difference?

	


15. Do you have any “energy-saver” CFL bulbs in your home?
1□Yes 


2□No


3□Don’t know

Instructions: If Question 15 is yes, proceed to Question 16a; if no, proceed to Question 16b.

16a. Do you think that “energy-saver” CFL bulbs are saving you money on your energy bill?
1□Yes 


2□No


3□Don’t know

16b. Do you think that “energy-saver” CFL bulbs could save you money on your energy bill?
1□Yes 


2□No


3□Don’t know

Section III- Other Products
	17. Do you own one of the following machines:
	18. Is it an energy efficient model?
	19. Did you purchase this appliance?
	20. Was energy efficiency considered?

	a. Clothes washer
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know

	b. Clothes dryer
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know

	c. Refrigerator
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know

	d. Air Conditioner
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know
	1□Yes 

2□No

3□Don’t know


21a. Would you like to purchase more energy efficient appliances?
1□Yes 


2□No


3□Don’t know

	22a. What are the biggest barriers to buying more energy efficient appliances?




21b. Would you like to purchase more energy efficient light bulbs?
1□Yes 


2□No


3□Don’t know

22b. What are the biggest barriers to buying more energy efficient light bulbs?

	


Instructions: Show the demonstration bulb to the respondent.

23. Hypothetically, if I offered to sell you this light bulb- what is the maximum you could pay for it?
  $ ________.________  (in St. Lucian currency)

$25.00

$20.00

$18.00

$16.00

$15.00

$12.00

$10.00

$9.00

$8.00

$7.00

$6.00

$5.00

$4.00

$3.00

$2.00

$1.00

I would not purchase this bulb

Section IV- Consumer Characteristics
24. How many adults (age 18 and above) live in your household? ______________

25. How many children (under age 18) live in your household? ____________

26. What year were you born? _________
27. Which of the following best describes where you live?

1□City/urban area


2□Countryside/rural area 


3□Other (please specify): ____________
28. Current Place of Residence

1□ Anse-la-Raye


2□ Canaries


3□ Castries


4□ Choiseul


5□ Dennery


6□ Gros Islet


7□ Laborie


8□ Micoud


9□ Soufriere


10□ Vieux Fort

11□ Other
29.  What is the highest level of education attainment in your household?

1□ Graded School

2□ Middle School

3□ High School

4□ Some college

5□ Associate’s Degree

6□ Bachelor’s Degree or higher
7□ None

30.  Approximately, what was your average monthly household income last year (before taxes)?

1□ 0 - 999 per month
2□ 1000-1999 per month


3□ 2000-2999 per month


4□ 3000-3999 per month


5□ 4000-4999 per month

6□ 5000-5999 per month

7□ 6000+ per month
Instructions: Please record the respondent’s gender. Don’t ask this question.

31. Gender 


1□Female


2□Male

Instructions: Thank the respondent for their time and participation answering the survey.
Instructions: Direct respondent to the information table.

	32. Your initials:______

33. Any comments:________________________________________________________


Appendix B: Brochure
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� This information is based on where we were surveying, not where the respondent actually lives.





PAGE  
26

[image: image10..pict][image: image11.jpg]oupon ¥ (",:\

This coupon is good for

75% OFF




