
Using	
  status	
  updates	
  collected	
  from	
  Twitter’s	
  garden-­‐hose	
  feed,	
  we	
  explore	
  
population-­‐level	
  happiness.	
  We	
  employ	
  a	
  simple	
  real-­‐time	
  hedonometer	
  that	
  is	
  
effective	
  on	
  large	
  quantities	
  of	
  text.	
  Many	
  Twitter	
  users	
  enable	
  geo-­‐location	
  of	
  their	
  
tweets.	
  For	
  these	
  users,	
  we	
  explore	
  the	
  relationship	
  between	
  their	
  location,	
  average	
  
movement,	
  and	
  happiness.	
  	
  
	
  


