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I. Abstract

Despite its potential to shape people’s political views, very little research has been done on the impact of entertainment media—books, television, movies, video games—on peoples’ political perspectives. The Harry Potter series, with its rich political content and extraordinary popularity among the Millennial Generation during their formative years, offers great potential research ground to explore the impact of entertainment media on audiences’ political views and to begin to fill that gap in the political science literature. 

Young adulthood is a pivotal time for gaining one’s sense of politics and the world.  A large segment of the millennial generation became immersed in Harry Potter during this essential socialization period. As a result, the series may have impacted the generation’s politics in profound ways.  My thesis examines the Harry Potter phenomenon using both survey data and by conducting in-depth qualitative interviews with Millennial Generation members who are fans of the series.  Qualitative interviews provide the raw experiences of fandom and a detailed investigation of those whose views were shaped by the series. Knowledge of that experience will help illustrate and supplement our quantitative data.

In doing so, the project contributes to the complex task of deciphering the relationship between entertainment media and public opinion in our time.
