Media and Governance




Stephen Lukes, 3 approaches to
power In society

® |) one dimensional view of power: "A has
power over B to the extent that he can
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Stephen Lukes, 3 approaches to
power In society

® ) two-dimensional view of power
involves nondecision-making as well,
considers the ways in which decisions are
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Stephen Lukes, 3 approaches to
power In society

® 3) three dimensional view of power:
focuses on decision-making and control
over political agenda (includes systematic/
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VVhy do juntas seize IV
stations first!?

® Why do juntas and revolutionaries take
over TV stations instead of Presidential
Palaces!?

® The end of the Soviet Union and the "dumb
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Communicating through Commercial Media: Politics
as Advertising

® Media, the Decline of Parties, and the Undecided Voter
® Television and Sound Bite Politics
® |ncreased costs

® Negative and shallow campaigning due to entertainment
context -- no hour long speeches or debates
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